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Mid—2th Century 1980s—2000s
(Mass Media Era) (Information/Early Digital Era)

Critical PCrgatCI;{e
Reading “l)VI o p '|°n
Model ade
* Target Media:

* Target Media: Mass Information & Early
Media (Film, TV, Digital Tools
Newspapers) (Computers, Internet)

* Core Concept: * Core Concept:
Ideology & Propaganda Access, Use, & Creation
Analysis

* Main Goal/Skills:

* Main Goal /Skills: Empowement / Use

Protection / Criticism

(H# : Google Gemini % Fi\» CTPEH 23ERK)

2010s—Present
(Social Media/Al Era)

Media and
Information
Literacy (MIL)

« Target Media:
Social Media, Al, Entire
Digital Ecosstem

+ Core Concept:
Ethics, Participation, &
Integration

» Main Goal/Skills:
Digital Citteenship
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changes in confidence
.

Confidence in interpretation

Fig. 1. Confidence in interpretation and changes in confidence (N=144)
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Table 2. Corrilations between Specificity, sensitivity and confidence

Fake news only
Not Fake news
Fake news only

Not Fake news

all (n=145) Confidence[7,10] |
(n=65)
Sensitivity(Post) and 0,00 -
confidence
Specificity(Post) and -0.04
confidence
Sensitivity(Post) and -0.05 0.09
change in confidence
Specificity(Post) and -0.17 -0.27%*
confidence change |
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